
      Table of Contents 
 

Conclusions.................................... 3 

Research results .......................... 6 
    Market size .................................... 7 
    Online banking usage & forecast.. 11 
    Financing methods used .............. 15 
    Case study.................................... 20 

Product management 
    Transaction accounts ................... 24 
    Payments & billing ........................ 27 
    Loans & credit accounts ............... 29 
    Deposit & investment accounts .... 32 
    Financial mgmt/accounting........... 33 
    Service & client relations .............. 35 
    Security & privacy......................... 38 
    Website features........................... 39 
    Insurance...................................... 40 
    Online sales & marketing.............. 41 

Putting it all together 
    Segments ..................................... 43 
    Remote business banking terminal46 
    Financial mgmt package accounts47 

Innovations 
    Startup business services............. 49 
    Small business networks .............. 53 
    Online accounting services........... 54 
    P2P marketplaces ........................ 56 
    Alternative loan programs............. 58 

U.S. Business banking sites 
    BB&T ............................................ 61 
    Wells Fargo .................................. 62 
    Chase Bank .................................. 64 
    Bank of America ........................... 66 
    Wachovia...................................... 67 
    US Bank ....................................... 69 
    Citizens Bank................................ 70 
    PNC Bank..................................... 71 
    HSBC............................................ 72 
    First Tennessee............................ 74 

Marketing: Schwab targets small  
    business banking.......................... 76 
 

 

OBR 172/173 

Online & Mobile Banking for  
Small & Microbusinesses 
Underserved segment is prime candidate for alt-delivery 

Author: Jim Bruene, Editor & Founder, Online Banking Report 

Published: October 27, 2009 

Cost: Individual report: $495 single-user; $1295 enterprise-wide license 
   or get this report now for no charge with your OBR All-Access subscription 

Size: 76 pages; 25,000 words, 55 tables 

Format: Printed, PDF, Word 

Ordering: Online, email, or (206) 517-5021 

Abstract: In this report, we look at ways to create 
more value through online and mobile banking for 
small- and micro-businesses. In the United States 
alone, it’s a $2 trillion opportunity in deposit and 
loan balances, including the owner’s personal 
accounts.  

We look at ways to extend traditional products 
into the online and mobile world. And we analyze 
opportunities in broader “small business 
management” services such as invoicing and 
customer management. These services have the 
potential for $100+ monthly fees, potential boon 
for profit-starved financial institutions.  

The report also looks at the size of the small 
business online banking market in the United 
States and projects forward through the year 
2018.  
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